Google Analytics

Overview

New v Returning
Location
Audience
Technology
Channel
Adwords

Goals

Google AnalyticsYellowfin
YellowfinGoogle AnalyticsYellowfinYellowfin

Google AnalyticsGoogle APIGoogle

Overview

Acquisition Overview

Sessions

Users

Average Session Duration

Pages per Session

Bounce Rate 1

a4 Google Analytics

5,438

Sessions

2,237 00:06:14 4.39

Users Ave Session Duration Pages / Session

5,438

Sessions

2,237

Users

00:06:14

Ave Session Duration

4.39

Pages / Session

45.66

Bounce Rate

45.66

Bounce Rate


https://wiki.yellowfin.co.jp/pages/viewpage.action?pageId=902314

Acquisition and engagement by
Channel

Organic Search

Referral

Default Channel Grouping
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New v Returning
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New versus Returning Detail

New versus Returning over time

Location
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Session by Country

Location by time

Language Detail
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Top 10 in-market segments

Sessions by gender and age

Acquisition and engagement by
gender and age

Top 10 affinity category
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Acquisition by channel and time

Channel traffic sources

Acquisition by social source

Acquisition for all sources by time
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Google AdWordsGoogle

Google AdWords

AdWords metrics Google AdWords
Impressions
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Click Through Rate (CTR)
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AdWords click treemap Impression

AdWords Campaign detail = CPC

Goals

Goals by channel
Goals complete over time

Goals by campaign (Top 10) 10



	Google Analytics 事前に用意されたコンテンツ

